2011 IDPA MA State Championship
June 4™ & 5™, 2011
The Rod & Gun Club of New Bedford, Inc

Match Survey

Percentage surveys returned: 25%

Handgun used in the match (of the 25% who responded):
50% Smith & Wesson
M&P 6
1911 1
686 2
13 1
19 1
66 2
27% Glock
G17 4
G21 1
G34 1
G35 1
4% Colt
4% H&K
4% Kimber
4% Ruger
4% Sig
4% Springfield

Caliber:
46% 9mm
23% .38Spl
19% .45ACP
8% .40S&W

Sights: 23% Dawson
19% Factory
11% Factory Night Sights
11% TruGlo
8% Trijicon
8% Warren/Sevigny
4% Apex
4% Heinie
4% HiViz
4% XS Sights
4% SDM



Grips:

Holster:

Holster

Ammo:

42% Factory
23% Houge
19% Grip Tape
4% Bang

4% Pachmayer
4% Other

31% Comp-Tac
31% Blade Tech
11% Safariland
11% TKW

8% Fobus

4% Blackhawk
4% Other

Material:
88% Kydex
8% Leather
4% Other

Factory vs Reloads
73% Reloads
27% Factory

Reloaders for the match:

Bullets:
5% Montana Gold
27% Berry's
8% Rainier
4% Sierra
4% Zero

Brass:
35% Mixed
23% Winchester
12% Federal
4% Remington
4% Starline
4% Other

Primers:
42% Federal
23% Winchester
12% CCl



Clothing:
38% EOTac
35% 5.11
15% Woolrich
15% Wilderness
8% Vertex
4% Blackhawk
4% Marshalls
4% Oakley
4% Sears
4% Other

General shooting interests:
Do you own a .22 handgun? 85%
Do you own a .22 rifle? 96%
Do you own a modern sporting rifle (AR/AK/etc)? 85%
Do you reload? 77%

Percentage who own the following brands of handguns:
88% Smith & Wesson
69% Ruger
65% Glock
38% Walther
35% Colt
27% Beretta
23% Para-Ordnance
19% Springfield
15% Sig
12% Kimber
8% Browning
8% H&K
8% Kahr
8% STI
8% Wilson Combat
4% CZ
4% Dan Wesson
4% Firestar
4% Kel Tec

Of those who own a modern sporting rifle, they report owning the following brands:
36% Bushmaster
27% DPMS
27% Smith & Wesson
23% Colt
9% Armalite
9% Rock River
9% Sig
5% Century
5% LWRC
5% JP Enterprises
5% Spikes



Respondents report owning the following brands of rifles (not including MSRs):
30% Remington
23% Ruger
19% Savage
19% Winchester
15% Marlin
8% Kimber
4% Auto-Ordnance
4% ATI
4% Baikal
4% CZ
4% Kel Tec
4% Mossberg
4% Smith & Wesson
4% Other

Respondents report owning the following brands of shotguns:
65% Remington
46% Mossberg
12% Benelli
8% Beretta
8% Browning
8% Winchster
4% FNH
4% Ithica
4% Ruger
4% Other

Reloading in general (of those who reported reloading):
Bullets: 60% Montana Gold
55% Berry's
35% Rainier
5% Sierra
5% Winchester
5% Zero
5% Lead

Brass: 40% Mixed
30% Winchester
20% Federal
10% Remington
10% Speer
10% Starline
10% Other
5% Magtech
5% Sellier & Bellot

Primers:
75% Federal
55% Winchester
40% CCl



Reloading Press

65% Dillon
550
650
1050
SDB

35% Hornady
Lock-N-Load 6
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10% RCBS
Rock Chucker 1
Special 5 1
5% Lee

Respondents reporting membership in the following:
100% IDPA
81% NRA
38% USPSA
27% GOAL
15% Steel challenge
8% ICORE
8% SAF

Respondents reporting participating in the following types of shooting:
100% IDPA
50% Steel Challenge
38% USPSA
35% 2-Gun/3-Gun
19% Trap
15% Skeet
12% Bullseye
8% Bowling Pins
4% ICORE
4% Silhouette
4% Sporting Clays
4% Steel Plates

Frequency of participation:
46% Once every two weeks
27% Once a month
15% Once a week
8% Every couple of months

Percentage who hunt: 23%
Percentage who fish: 38%
Percentage who belong to a gun club: 88%



On-Line/Catalog purchases:
81% Midway USA
77% Brownells
38% Cheaper Than Dirt
12% First Defense Firearms
8% Cabella's
8% Mid-South Shooter Supply
4% Ammo To Go
4% Apex Tactical
4% Champions Choice
4% Dawson
4% Powder Valley

Frequency of purchases:
46% Every few months
19% Monthly
19% Couple times a year
4% Weekly

Magazine subscriptions:
35% Guns & Ammo
27% American Handgunner
23% Handguns
15% Combat Handguns
15% NRA magazines
12% Guns
12% Shooting Times
12% Tactical Weapons
4% Shotgun News
4% SWAT

Most recent gun purchase:
31% Within the last 30 days
27% Within the last 90 days
19% Within the last year
12% Within the last 3 years
8% Within the last half year

Most recent accessory purchase:
54% Within the last 30 days
31% Within the last 90 days
8% Within the last half year
4% Within the last year

Age:
35% 40-49 Years old
35% 50-59 Years old
12% 30-39 Years old
12% 60-69 Years old
4% 20-29 Years old



